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| K Shoes has appointed Se- |
nioragency to handle creative |

| work on 1ts business i a bad

| to build its credentials in the

| over-S0s market.

A reported £1 million bud-
| get has been earmarked to
 support a national press

| campai omoting spn
' and P:uf:mﬂ st lcsgfmp IE

| company's K Softecsrange.
| The asuignment, awarded
| on the basis of strategic rec-
nmmcndatmni from three
:nm lng s s the [irst
| for gnmﬁa hun]; in the UK
!-lm.cllh.mm uplastyearasa
nt venture with Mitchell

atterson Grime Mitchell

The standalone operation
| was set up 1o target the UK’s
| over-S0s market, which now
. numbers 20mallion people.

The appointment ends the
' arrangement under which K

Shoes creative work hasbeen
produced in-house followin
asplit with Walsh Trott Che
Smith. Umiversal McCann
will continue to handle media.

K Shoes, famous for its tele-

vision advertising throu

Bartle Hegarty in the

carly 905, B now largclcd al

the mature market its

inrr.-nt company, C & J Qlark
ternational.

Jo Passmore, the K Shoes
~. mukctmg manager,  said

“Senloragency s contnbution
| has helped us focus our ideas,
| and the K Soltees campaign
| will make a key contnbution
 to the future development of

the K Shoesbrand.”™
| Chns Mitchell, who runs
 Senioragency in the UK,
commented: “Our task is to
pnnny the brand in a more
relevant way to the Iifestyles
- ofthe over-S0s market.”

K Shoes...award-winning



